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Housekeeping Notes before we get
started...

This webinar is being recorded.

Throughout the presentation please do not
hesitate to use the chat box for any
questions.

Suggestions on a future topic? Send an
email with the subject line “Webinar Topic”
to tim.merrill@veriday.com
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Tim Merrill

@TimMerril
/in/TimMerrilll

tim.merrill@veriday.com

Past blogs and webinars:

https://digitalagent.com/blog
/
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Digital Engagement with
a Human Touch

Veriday transforms your digital engagement
approach into an agile, strategic platform with greater

reach, faster time to market and better results.

Our Digital Agent platform transforms digital engagement
for a carrier’s agents by developing customized, intuitive

and user friendly experiences.

© privately Owned  Founded 2003
o +100 Employees Offices in Toronto & NYC
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The Digital Agent Platform Overview

CONTENTAUTHORING &

DISTRIBUTION DIGITAL MARKETING
PRE-APPROVED CONTENT HUB WEBSITES & BLOG
EMAIL CAMPAIGN MANAGEMENT MARKETING EMAIL

WHITEPAPERS & REPORTS

APPLICATION INFRASTRUCTURE
USER AND ORG MANAGEMENT
CENTRALIZED LOCATION CONTROL

RETRIEVAL AND

DOCUMENTATION
ARCHIVING OF ALL CHANGES
HISTORICAL RECORD

WORKFLOWAND REVIEW CONTENT RETRIEVAL

CONTENT REVIEW
WORKLIST MANAGEMENT
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DIGITAL AGENT

A few of our
Digital Agent
clients

Ease of use, adoption, advisor support, lead
generation, assets under management. Other
marketing platforms make you choose. With
Digital Agent, you can be the hero to any of
your stakeholders. When organizations
implement Digital Agent as their advisor
marketing solution, they free their support
teams to provide strategic guidance to their
advisor network. Ultimately, unlocking their
advisors to become expert marketers and
grow their book of business.
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What is an Online Presence?

Nailing that First Impression.

Content Marketing

On Page vs. Off Page

Converting Leads




What is an online
presence?
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An online presence is the
online of a company or
individual.
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Yes, your website is one example...
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It also encompasses
everything else that can
be found upon
conducting an online
search of
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SoClAL MEDIA

WEBS SITE

MARKETING

There are lots of
things that could
come
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Even if you're not active
online, you'll still find
that you could pop up
on some obscure listing
like | did here.

Place Bib#

975
654
179
637
659
611
714
672
718
647
130
660
751
697
696
600
715
775

THE MUD RUN

Sunday, June 6th, 2010

5K SOLO FINISHERS

Runner

Jimmy SEMES

Myles MCCUTCHEON
John RUTKOWSKI
Susan ANDERSON
Taquali DAHLIA

Ed MARACHLIAN
Thomas PORK
Stacey BANGERTER
Nia BRANDT

Kurtis STRIKWERDA
Harper STONE
Susan STONE
Elizabeth RUTKOWSKI
Hilary ANDERSON
Andrew SCOTT

Mary QIU

Jessie LINTON
Meghan GRONDIN
Georgia STONE
Sydney POPESCU
Holly MUIRHEAD
Sabrina RASMUSSEN
Laura ROBINSON
Kreutzner CHRIS
Aaron LAMPE
Mathew HAMILTON
Tricia WIERSTRA
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GENDER

1/38
2/38
3/38
1/150
2/150
4/38
5/38
3/150
4/150
6/38
7/38
5/150
6/150
7/150
8/38
8/150
9/150
18/150
11/150
12/150
13/150
14/150
15/150
9/38
18/38
11/38
16/150

M
M
F
F
M
M
F
F
M
M

===
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M
M
M
F

AGE

7/23
8/93

M-Adult
M-Adult
M-Teen
F-Adult
F-Teen
M-Adult

F-Adult
F-Adult
M-Adult
M-Kids
F-Adult
F-Teen
F-Teen
M-Teen
F-Teen
F-Kids
F-Adult
F-Kids
F-Teen
F-Teen
F-Adult
F-Adult
M-Adult
M-Adult
M-Adult
F-Adult
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Dispelling the myths of an online
presence



My
Clients
Are NOT

Online ( -
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Numerous studies say otherwise..

Nearly two in three of mass affluent consumers take

action after using social media to discover and consider
financial products and services About 90% of mass

(The DighalFa, 2014) affluent consumers use

social media.
o~
£ M I in JC

87% of consumers research a product or service online before contacting a business.



www.digitalagent.com

17

It
takes
too
much
time
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Building your online
presence will not
require drastic changes
to your business.

A digital marketing plan with
small amounts of time
devoted each week is all you
need

[CHALLENGE]
Your Best Marathon Plan

An intermediate plan, developed by coach Janet Hamilton with RW experts, for those who have
run a marathon and log 25 weekly miles. Find other options at runnersworld.com/trainingplans.

==
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Your First Day
Heve's when to begin tralning
for one of these fall marathons
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| get all my
clients
through
referral
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In a growing digital world,
the new normal is that by
the time a referral walks
into your office... they've
already “kicked the tires” by
first checking you out
online.
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How your audience judges an online
presence
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They’re researching you
online to:

-Determine what you can do for them
-Validate your credentials
-Gain more knowledge
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Evaluating the intangibles

Consumers have an easier time evaluating
products because they have a physical
presence that can be examined and
measured in a number of ways to assess its
quality.

Advisors have it a bit tougher...
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Advisors have to sell

the invisible

Since there is no real way to
evaluate the quality of a service
or the true depth of an advisor’s
expertise, the consumer’s
decision to work with an advisor
can be attributed to more simpler
details

THE NEW YORK TIMES BUSINESS BESTSELLER

SELLING
THE
INVISIBLE

A Field Guide
lo Modern
Marketing

“The one
book on marketing
I'd have if I could
have just one.
A CLASSIC.”

—HARVEY MACKAY
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Simpler details = what is tangible

A prospective client will rather focus on what is “tangible” in your
service like...

How you are The look of your office Or your WEBSITE
dressed

The Vickers Ryan Leitch Group
of RBC Dominion Securities
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So if advisors are relying on the more

of your business like your
website and presence online...is it leaving a
bad first impression?
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How to make a great first impression
=
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Make it easy for prospective clients to find you

Goal: Top search rank for personal brand
search S (S x
What affects search?
- Relevancy
« Do people come to your site? ot Pt pig S STaT
. Does this website stay updated? s s ooy e pes A
Does your website come up first? -
Are you competing with similar sounding

fi r m s 7 kingston ontario - Studied at Carleton University - Lives in Toronto, Ontario
Social media pages visible? @ oo g et o stoot

bag_lady _bay_street - Sandra Pierce

Personalized linen “envelope” with gorgeous note cards inside. Perfect gift for any occasio

-
)
0

Founder, Juliana Miranda has created personalized linens nirvana

Images :
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High Performing SEO Advisor Websites

What you rank for vs. how you rank on a search engine.

On-Page Off-Page
What is How

your advisor qualified is
site about? your site to

other parts
of the web?

Technical SEO

How strong
is the
technology
behind your
website?
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On Page Best Practices

1 keyword in the title

Don't forget alt tags on images

RBC Dominion Securities Inc.

tus v TheBaglady'sBlog TheBag

THE FUTURE IS FEMALE - YES? NO?
MAYBE?

f w =

2+ keywords in body text
Always add in a meta description

Search Engine Optimization

Search Result Preview
This is a preview of how your page will appear in search engine results

Sara Zollo - Contact Us
advisor.assante.com/web/Sara-Zollo/contact-us
Branch location and ather contact information for you to reach us.

Search Engine Title
Sara Zollo - Contact Us

Meta Description
Branch location and other contact information for you to reach us.

Tags
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Header Tags

Headers (i.e. Heading 1, 2, 3 etc.) are the unique headlines on each
page that position the key topics for your reader and search engines.

Web Content

The advice you need when your

Paragraph Format

BIUHXYX¥X|B =:: w2 2 EA DB M= XH B I | Q % | Sz = e
Normal
]

Headin .

The advice you need when you need it :

_ . _ o __ Heading 2

Now more than ever we are bombarded with o much “noise” around our finances. Many people don't kmow where {o begin or who to trust. Making the right decisions, at the right fimes,

Heading 3 =

Over the past 15 years | have helped my clients get financially organized and feel in control of their finances. My practice is focused on helping you prepare for and transition info retirem_... = _____

| specialize in making complex financial concepts easy to understand and providing you with the specific information relevant to your financial situation. This allows you to make financial decisions that resonate with
you.

My process is simple and systematic, removing any guess work from next steps and action items. Step by step we help you build a budget, cash flow management, regular saving plans, annual tax minimization



www.veriday.com

Internal Links

Helps your audience navigate from page to page and makes it easier

for search engines to crawl the entire site.

BLUE WHIKLE

FINANCIAL SOLUTIONS

Business owners Professionals & retirees
‘We don’t know what the future holds. A comfortable future requires planning.
That's why a plan to protect your business But it doesn’t mean you can't enjoy
and employees is so important. We provide yourself in the meantime. When you work
an extensive range of products and with us, we help you reach your ideal
services to help set your business up for future in arealistic and sustainable way.
success. Because every business is unique, We prepare you for financial risks and help
we tailor each aspect of your plan you make decisions with confidence.

specifically to your need.

Learn more Learn more

Fami

Growing ar
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side, it's pos:
insuran
investmen
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To be successful in digital
marketing today, you simply
can't just have a static
online presence.

You also have to invest in
an inbound marketing
strategy.

Outbound
Marketing

Inbound
Marketing
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Keep your website simple

Logo: Prospects spent 6.5 seconds
Navigation: 6.4 seconds
Main image: 5.94 seconds

Written Content: 5.59 seconds

Michael Yhip Wealth Partners
of RBC Dominion Securities

Blending award-winning experience, wealth advice, and exceptional

geervice to our clients’ best advantage.
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Go easy on the content

For example: A “wall of text”
overwhelms users, reduces readability,
and deters engagement, making it
harder to convey your message
effectively.

'ﬁf mu J

T nth

A\l ua:
g .-'.lw-ﬁﬁt
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So

Ensure your site is aesthetically pleasing to leave

to recap..

a great first impression

\YE!
suc
wit

ke the time for in page and off page items
N as inbound marketing to remain relevant

N your niche



Generating
leads on
the website




www.digitalagent.com

38

Calendly
Integration

&

Tim Merrill

60 Minute Meeting
® 1hr

Select a Date & Time

<
SUN  MON
3 4
10 1
17 18
24 25
Time zone

November 2024
TUE WED  THU
5 6 7
12 3 14
19 2.3 21
26 27 28

FRI

22

29

® Eastern Time - US & Canada (4:25pm) =
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Primary &
Secondary
CTA’s

not considere

and privacy car

ormatior as bank account numbers, eredit card num

other accoun

Gain Access to our: 5 Tips for Sleeping Sound During
Volatile Markets.

When the media has screaming headlines and the global markets are flashing red, do you
sleep well at night? Download our eBook today!

Name

5 Tips for Sleeping Sound
During Volatile Markets Email Phone

[J Yes I would like a copy of this eBook.

eBOOK ACCESS
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Tim Merrill

@TimMerril
/in/TimMerrilll

tim.merrill@veriday.com

Past blogs and webinars:

https://digitalagent.com/blog
/
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